Introduction
The sphere of trade is one of the most important spheres of life support for the population, which is not only directly dependent on other markets, but also affects the development of other industries, as it acts as a link between the manufacturer and the consumer. By means of it, market coordination of the commodity supply and consumer demand is carried out. As a source of cash proceeds, trade forms the basis for the financial stability of the state. billion rubles and decreased by 0.7 % against the level of January 2016. Per capita in the country as a whole, the sector's turnover also shows strong growth, which should determine the increase in the consumption of products per person as the reason for the increase in sales of retailers. However, the decline in consumer activity is currently a key factor affecting the development of the food retail market in Russia.
Higher growth rates of turnover per capita are recorded for the group of food products. At the same time, experts note that the number of customers in grocery stores in the physical volume decreased by about 10 % on average.
The number of purchases in the check is also decreasing, and shoppers are increasingly giving priority to inexpensive goods. Thus, the growth in retail trade turnover, both in its total volume and per capita, confirms the trend of price growth (Table 1 -2).
The rise in prices causes a decline in purchasing power in all categories of goods, a change in the structure of consumption, a shift in demand towards essential goods, cheaper goods (Pokupatel'naia sposobnost'…) (Fig. 1 ).
In the structure of retail turnover for eight years (until 2013) , the share of non-food products increased and prevailed (Table 3) .
However, in the period from 2013 to 2016, the share of food purchases in the total retail turnover of the region grew by more than 3 %. In 2016 and at the beginning of 2017, this trend continued. Thus, in 2016 in the structure of retail trade turnover, the share of food products, including beverages, as well as of tobacco products, amounted to 45.4 %, the share of non-food products amounted to 54.6 %.
Statement of the problem
Trade in the Krasnoyarsk Territory provides the sphere of final consumption of goods by Retail Turnover in Total 100 100 100 100 100 100 100 100 100 100 100 100
Food products (including beverages and tobacco products) (Table 4) (Federal'naia sluzhba…). and logic of networked business organization (Kuimov et al., 2016; 2015) . Based on the study of the activities of commodity producers in the region, the article draws conclusions about the structure of the food production market and its dynamics. In order to assess the current situation, for several years a study of the "observation" format has been conducted, which allows us to generalize the parameters of the supply of food products in the region's retail sales market, including assortment, prices, and methods of sales.
Discussion
The market of food products of the Krasnoyarsk Territory and the city of the consumer a wide range of food products, most of them in domestic production ( Table   Table 8 Regional trade networks also form a wide choice of food products for the consumer (Table 9) .
Such goods as milk are offered in the assortment of 7 to 32 items, sour cream is presented by 3-14 types, the consumer has an average choice of 15 types of boiled sausage.
Imported products are presented only in several categories of basic food products that have been evaluated. This is pasta, cheese, butter.
The import is present in a certain share; the assortment is formed mainly by Russian goods.
The main suppliers of the main imported food products represented in Krasnoyarsk retail trade are Finland, Belarus, Serbia, Germany, Italy, Spain, Argentina, Norway, Armenia, etc. (Table   10 ).
The growth of loyalty to local producers, formed in recent years, contributes to the increase in the share of regional products in the product The current situation of the commodity supply in the markets of food products is characterized by a very wide range and the constantly updated list of products at manufacturing enterprises.
Each retail enterprise independently selects manufacturers and suppliers of products in order to form an optimal assortment policy proceeding from their interests and possibilities. In this case, the product itself, the terms of supply (price, terms, payment time) and logistical and marketing support are of importance. It is retail trade that should create opportunities for the development of the market for regional producers. What is the current situation?
The structure of the product assortment of regional production in retail chains is represented by: − goods produced in the region under local and federal brands; − private label of the chain (if the participants in the process are regional producers, which is often not the case); − goods of own production, sold in the stores of the chain. (Table 11 ). In these conditions, in order to strengthen the position of the brand of the retail chain, increase the company's profitability and expand the assortment, the private label technology is actively used. Private label is a product that is produced under the brand and on the order of a particular retail chain. Currently, goods sold under the auspices of private label are present in the assortment of most retail chains functioning in the Krasnoyarsk Territory (Table 12 ). The difference in the cost of private labels with similar products of brands of manufacturers is from 15 to 30 % for different product categories (Table 13-14) . This is conditioned by the lack of costs for advertising, brand promotion, savings on packaging, and a reduction in logistics costs due to the lack of intermediate links between
production and the store.
The given data of the food retail survey of the Krasnoyarsk Territory characterize the growth in the share of private label goods from federal private labels at least once a year (Kuimov, 2015) .
The partners of the chain that produce private chain products or by chain standards are both local producers and companies of another region. At the same time, the following factors influence the choice of the partner:
1. The ability to follow the specified quality standards of production.
2. The ability to provide the necessary volume and rhythm of production.
3. Logistical costs.
Regional retail chains are currently working
to expand the range of local production and own production using local raw materials. Large 
Conclusion/Results
The research allowed summarizing a number of factors that shape the competitive situation of brands of local commodity producers in the food market of the Krasnoyarsk Territory.
It should be noted that the strength of these factors is largely determined by retail chains. In particular, it is:
• Formation of food prices by retail chains;
• A high percentage of falsified food sold under a counterfeit trademark;
• Increased competition from local food brands of neighboring regions;
• Underdevelopment of local food markets.
In general, the retail food market in products (associations, strategic alliances, tradepurchasing cooperatives, unions, organization of private label production).
